USE THIS DIAGRAM AS A GUIDE
PLANNING RESEARCH TO YOUR OPTIONS AND REVISIT
IT AT DIFFERENT STAGES OF
FOR INFLUENCING PLANNING AND ACTION
WHAT’S ALREADY KNOWN?

Informed by influencing aims and objectives (problem, context) and gender analysis Conduct a rapid literature review of
what’s out there.

WHAT ARE WE TRYING TO INFLUENCE WITH EVIDENCE? OPTIONS INCLUDE

ndicative st WHAT NEW OR ADDITIONAL
RESEARCH IS NEEDED, IF ANY? + Investigative/journalistic approach
INFLUENCING OBJECTIVE AND POSSIBLE ROLES FOR RESEARCH

What are the knowledge gaps and what - Document/data analysis
do we need to add e.g in relation to +  Key informant interviews
Change people’S attitudes and what needs to change, who has the - Modelling/projections/estimates

: . ower to achieve it and/or how - at
beliefs, norms and behaviours: Sifferem scales?

- Identify and understand existing attitudes and To collect qualitative data - semi—structtgrgd it”te“’iewsf focui
beliefs, social/gender norms and behaviours; WHAT OUESIION[SI ARE WE [gergﬁnp?ﬁ, pﬁérfslﬂi osry mapping, video,
whether and how they are changing. TRYING TO ANSWER? g P

» Identify influences that support or limit behaviour Refine and specify the question further To collect quantitative data - household and other surveys, participatory
change and/or policy implementation. - Who, what, when, where? ranking, numbers

- |dentify positive outliers that might lead to wider *Isitasingle case study, or
adoption/scale-up. comparative across time or place?

=
What sub-questions need to B} & Record quotes, take photos!

be answered to respond to the human interest case studies and/or stories
main question? illustrating the broader issues/injustices, killer facts and graphics

Set the policy agenda,
change the terms of debate:

» Document the problem and human/
environmental impacts.

- Propose general principles; present a new angle on a
familiar issue; make hidden and neglected issues visible.

- Present moral, legal, political, practical case for change.
-+ Demonstrate viable policy and practice alternatives.

Informed by an initial power analysis and stakeholder mapping (including gender analysis]

WHO ARE WE TRYING TO INFLUENCE WITH EVIDENCE AND HOW?

(indicative lists)

AUDIENCES AND EVIDENCE THEY RESPOND TO BEST

- Short; - Objective, rigorous, + Company-specific
- Timely solutions that resonate with public credible methodology; findings;
mood and policymakers’ values and priorities; - Data; + Comparative rankings vs
» Compelling stories; - Technical details. other companies;
- Bigideas; + Credible methodology.

« Positive visions.

« Community-focused; - Human face to the story; - Controversial, new;
« Generated with their « Heroes and villains; « Human face to the story;

participation and * Killer facts - CERY 10 « Killer facts with numbers. practitioners and researchers, including Oxfam staff and partners. It was written by Martin

This guideline has been prepared by the Oxfam Research Network for use by development
participatory/action remember; Walsh, Ruth Mayne and Irene Guijt, with the help of Richard English and Duncan Green, and To download the Research Guidelines from Oxfam

edited by Martin Walsh, Amy Moran and Helen Wishart. It was developed from an earlier visit Www_oxfam_org_uk/researchguide[ines
 Clear impacts of pOlICy Research for Advocacy diagram conceived and designed by Kate Raworth for Oxfam GB. OXFAM

Research Network

research.




