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foreword

Vanessa Bucolli
Asylum Media Co-ordinator

Refugee Media Group in Wales 

Thankfully, most of us will never know what it means to leave our homes, 
our families and friends to seek refuge  in another country. Many refugees 

seeking sanctuary in the UK over centuries have had to overcome hostility and 
prejudice but have still gone on to make an enormous economic and cultural 
contribution. 

It is very sad that in the 21st century asylum seekers and refugees still have 
to overcome  intolerance and prejudice while trying to make a new life for 
themselves and their families here in the UK.  It is also disturbing that certain 
sections of the UK media make asylum seekers the scapegoats for problems 
in society creating very negative perceptions among members of the public.

If only more people were prepared to look behind the myths peddled by some 
sections of the media and refl ect on the experiences that have brought asylum 
seekers here then I am sure that prejudice and hostility would give way to 
humanity and compassion. 

There are currently around 75 confl icts in more than 50 countries across the 
world.  The lives of countless families are being torn apart by war, human 
rights abuses and persecution.  People seek sanctuary in other countries 
because the alternative may be poverty, persecution or death.  

While responsibility for asylum and immigration is not devolved to the Welsh 
Assembly we have a key role to play in providing for refugees and asylum 
seekers in terms of housing, health, education and social services.  Wales is 
a tolerant and compassionate society.  We have a moral duty to care for those 
who seek sanctuary here and live up to our tradition as a welcoming nation. 

We are fortunate that the media in Wales has, in the main, avoided the 
hysterical and inaccurate coverage of asylum issues of some of its UK 
counterparts. But there is clearly an enormous amount of work to be done to 
overcome the negative perceptions fostered by other sections of the media.

I therefore welcome this report and endorse its fi ndings.  It provides the 
material needed to challenge the false and negative perceptions of asylum 
issues and urges us all to put a human face on a global problem.

Edwina Hart AM,
Minister for Social Justice and Regeneration
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The purpose of this guide is to share 
our experiences of working with local 

and regional media over the last 4 years 
encouraging accurate asylum reporting 
and ensuring the voices of men and 
women asylum seekers and refugees 
are heard. It is intended as a guide for 
refugee community organisations, or any 
local groups, who wish to engage with the 
media in ‘positive images’ work.

It contains some of the information we 
wish we had known when we started 
off with the aim to contain the worst 
excesses of asylum reporting from 
occurring in the Welsh media and we 
hope you find it a useful starting point in 
your own work.

Our first action was to set up a multi-
agency group - the Refugee Media Group 
in Wales - that consisted of organisations 
from the voluntary, refugee, statutory 
and academic sectors. (See appendices 
for current membership of the group.) 
Over the last 4 years we have pooled 
our knowledge and areas of expertise in 
order to work collaboratively on improving 
asylum reporting in Wales. We have tried 
to document the key areas of our work in 
this guide. 

There are some things we are proud of 
and think we got right - like taking the 
time to build relationships with journalists, 
refugees and asylum seekers. There are 
some things we would do differently in 
the future - like making sure we check 
in more regularly as a group on our 
terms of reference and priorities for the 
year. However, all in all, we think we 
have managed to work collaboratively 

with each other and with asylum seekers, 
refugees, journalists and broadcasters in 
Wales and bring about changes in the nature 
of asylum reporting in Wales. For example the 
occurrence of refugees and asylum seekers 
being quoted in the news has icreased by 
500%.

Each section of the guide is laid out in the 
same format. We describe the activity, 
consider the main issues, problems and 
barriers and suggest ways of working that we 
found effective.

Chapter one looks at the issue of participation 
– how to achieve the participation of refugees 
and asylum seekers in the project and ensure 
the equal participation of men and women. 
Some of the most pertinent barriers are 
considered and we set out what we did to 
try and overcome them. Quite a lot of time is 
spent considering the barriers that prevent the 
participation of women as this was a key area 
of our work.

Chapter two looks at the issues involved in 
working with the media including why it is 
important to do so. We set out what we found 
to be the main barriers that prevent refugees 
and asylum seekers becoming  involved 
and offer advice on building and maintaining 
constructive relationships with journalists and 
editors.

Chapter three looks at partnership working 
and considers the benefits and the potential 
difficulties you may encounter. 

Chapters four, five and six consider some 
practical tools of the trade that you will need 
to become good at. The press release, the 
media interview and the use of photographs 

in asylum reporting. We hope that the ‘what 
worked for us’ sections will be particularly 
useful for you.

In chapter seven we consider the value and 
use of media monitoring and offer some 
suggestions on how to set up a simple 
coding system and how to make the best 
use of your findings. 

The final chapter moves away from the 
structure of previous chapters as we 
consider the way forward. It explores the 
link between the news, especially TV news 
and public opinion, and begins to ask the 
question, what other factors than the media 
influence public opinion?

We have included a page of useful contacts 
and resources but have limited ourselves 
to the issues raised in this guide – media, 
participation, community development. 
We have not therefore signposted readers 
to the National Asylum Support Service, 
Immigration Advisory Service or the many 
bodies, resources and web sites which may 
be useful to refugees and asylum seekers 
but are not particularly relevant to working 
with the media. 

It is our hope that refugee community 
organisations, and other community groups, 
will find this guide a useful starting point in 
their own work on challenging negative and 
inflammatory asylum reporting in the media. 
We welcome requests for more information 
and would be happy to have more in depth 
discussions of the issues and processes 
touched upon here.

Good luck!

Vanessa Bucolli
Asylum Media Co-ordinator

Refugee Media Group in Wales 



‘The press may not be successful much of the time in telling 
people what to think, but it is stunningly successful in telling its 

readers what to think about.’  
(Cohen 1963:13)

Television News and Everyday Life

Even with what research tells us is a declining interest 
in news, millions of people read newspapers or watch 

television news daily in the UK.

For the majority of these people, the media is a signifi cant part 
of daily life in some form or another, and television news seems 
to be particularly signifi cant. TV news has come to have a close 
relationship to the rhythms of everyday life - we eat breakfast 
watching it, we read the paper in the train on the way to work - it 
contributes to the hearsay and gossip that constitute the stuff of 
everyday talk and the myths by which communities make sense 
of the worlds they inhabit. 

The stuff of news, constructed to fi t familiar story-lines, either 
verbal or visual or both, always there in the background, regular 
and cumulative, comes to seem like simple common sense.

Prof. Terry Threadgold 
Head of Cardiff School 

of Journalism, Media and 
Cultural Studies

about media influence
believing what we see or 
seeing what we believe ?

6
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The visual aspect of television is particularly important. In many 
ways ‘seeing is believing’ and television news and programming 
works to give the constant impression of visual authenticity. We 
know it is true because we saw it on TV.

It is this background nature of news, its ‘ambient’ quality, plus the 
increasing amount of news to which people are now subjected,  
which leads people to simply ‘skim the surface of headline news, 
which is all around them’ and to ‘operate on the basis of word of 
mouth gossip, supplemented by a diet of headlines.’ (Hargreaves 
and Thomas 2002: 107)

That is what gives the news and the media its power to tell us what 
to think about, even if it does not tell us what to think.

What we Know about the Media 
and Public Opinion
In our work to date we have generally assumed that the stories 
that the media tell have an infl uence, and a signifi cant one, on 
public opinion and we have worked to try to mediate and moderate 
that infl uence.

In fact we know after four years’ work that we cannot make any 
easy assumptions about the connections between the media and 
what people believe and think.  However, we do have a large body 
of academic research which tells us some relevant things about 
media infl uence on public opinion.

We know for example that demographic factors such as 
age, sex, class background, level of education, and area of 
residence all have effects on the ways in which audiences 
view television or read the newspapers.

We know that there is evidence that if people already hold 
certain beliefs they are very likely to trust media stories which 
support those beliefs. In such cases media stories confi rm 
existing opinions. 

There is also evidence however that the media sometimes 
change existing ways of understanding or believing. Thus for 
example where people have little or no direct experience of 
an issue media infl uence is likely to increase. 

Media audiences may also use logic to decide whether they 
believe media stories or not.  Thus, if they can fi nd logical 
contradictions between, for example, television and press 
coverage or within individual stories, they will tend not to 
believe what they are told. 

However although people often claim not to trust the media 
they are not necessarily immune to media infl uence.

We know, too, that if media accounts produce fear in 
audience members they will often believe what the accounts 
say even if they know otherwise from direct experience.
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On the other hand, political beliefs, cultural affi nities and value systems can have 
unpredictable effects. Advocacy, or the strong political sympathy expressed by refugee 
support groups for asylum seekers, for example, can lead to outright rejection of media 
messages, even where they are factual and balanced, simply because people do not like 
the politics or the culture or the values of the advocates.

Future Directions
We have learned then that work with the regional media at local levels is effective in local 
contexts but we have also learned that the media and the local media are only part of the 
story and only part of the answer.

We will continue to work with the local media but we will also work at a national level with 
national television looking at the production and the infl uence of television about asylum. 
We will also need to work with other national organisations doing work at the national level, 
seeking to pool resources to see always the bigger picture, the more complex story.

We will work with other organisations to monitor public opinion, carrying our large public 
opinion surveys and checking the results against focus group responses and positions. 
The only way to know what audiences think and believe is to question them, to talk to 
them.

At the local level we will also work beyond the media in communities, seeking at that level 
to establish what fuels the fear of asylum, and what produces sympathy, support and 
friendship. We will be concerned with the experiences and beliefs of both asylum seekers 
and refugees and the communities which they form together.

We will seek to bring these groups together, to fi nd better ways of communicating 
difference, to map the diffi culties and the successes, and to share our fi ndings with other 
doing similar work in order that we may all, together, move beyond the current media 
contexts into new modes of human, social and community understanding and cohesion.  



‘I feel like nobody here, ashamed like 
everybody hates me, but they don’t know 
me they only know what they read in the 
newspapers – and that’s not me’ 
female statistician, Sudan

The Media has a signifi cant 
infl uence on our lives – politically, 
economically, culturally – and on 

shaping public opinion. Over the past 
several years some sections of the media 
have become increasingly negative 
about asylum seekers and refugees and 
a dominant negative stereotype has 
emerged, that of dangerous young men 
hell bent on breaking in to Britain in order 
to, at least, cheat our generous benefi t 
system and, at worse, plot terrorist attacks.

The reasons for this negative portrayal are 
complex but it is almost certainly linked to 
the fact that political debate on asylum in 
the UK has been one in which Labour and 
Conservative compete with each other on 
who can be toughest on asylum. Further, 
the UK government competes with other 
European governments on who can be 
toughest on asylum in what has become 
known as ‘the race to the bottom’ in the 
process of harmonising European asylum 
policy. All of this is not only reported in 
the media but is used by some sections 
of the media as a stick to beat the Blair 
government. The way asylum is reported 

Working with the media
grass-roots experience

by the right-wing tabloids seeks to infl ame 
public opinion and create dissatisfaction 
with the government’s handling of asylum. 
In the Welsh press, our own research 
has shown that most of the problematic 
reporting (using negative language and 
endorsing asylum myths) happens when 
politicians are quoted. 

Whatever the reasons it is clear that 
much asylum reporting is unbalanced, 
inaccurate and infl ammatory and there is 
scant information available to the public to 
counter this. 

This is why it is important to engage 
with the media. It is important to 
support refugees and asylum seekers 
to give testimony of their lives and fi nd 
opportunities for them to do so. In this way 
media coverage is improved and the public 
is provided with a more complete picture 
of asylum e.g. what life is like in countries 
of origin, why people have been forced to 
leave, why they came to the UK, what their 
lives are really like now, what skills and 
qualifi cations they bring with them, and so 
on.

9
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In Wales our work is situated within a positive 
media environment. Part of the reason for this 
is because we started to develop a relationship 
with the local and regional press, TV and radio 
before the policy of dispersal impacted on 
Wales. In other parts of the country, the situation 
and context is clearly very different. However, 
many of the issues that we have experienced 
whilst working with the media will have 
resonance across different contexts.

Barriers for Asylum Seekers
It is not an easy task to encourage often 
vulnerable people to become involved in media 
work. Most asylum seekers and refugees 
support the aims of our work and applaud the 
will to make changes in the media and hence 
in public opinion. Most appreciate that ordinary 
British people have real and understandable 
anxieties about their arrival here and want to 
enter into a dialogue with them in order to allay 
their fears. But asylum seekers and refugees 
have extra-ordinary psychological and material 
pressures on them and many demands on 
their time, making it difficult to participate 
in media work. For example many have 
unresolved asylum claims that they are loathe 
to jeopardise by speaking out, many are afraid 
to be identified as asylum seekers because they 
fear repercussions here and on their families at 
home, many, particularly women, don’t believe 
their story has value and needs to be heard, 
others don’t understand how the UK media 
works or its relationship with the state and all 
live with uncertainty and worry on a daily basis. 
Refugees have also spoken about the barrier of 
not understanding the voluntary sector, its role 
and remit. They feel that the sector should do 
more to explain its role to newly arrived people. 
The effect of not understanding the sector on 
refugees can lead to not engaging with the 
sector and / or having too high expectations of 
the sector.

Barriers for journalists
Many journalists are unfamiliar with asylum 
issues and this can lead to any or all of the 
following:

• The use of inaccurate terminology, e.g. mixing 
up references to asylum seekers, refugees, 

migrants and immigrants in one story. 
Journalists cut and paste information from one 
news item to another and recycle stories – this 
can reinforce stereotyping.

• A reliance on myths not facts.

• A reliance on a very small pool of key contacts 
so that the usual suspects are quoted again and 
again and never asylum seekers. 

• Using certain derogatory expressions in 
an asylum story – bogus/flood/scroungers/ 
swamped.

• Assuming interviewing an asylum seeker will 
be time consuming or in other ways problematic 
and not knowing how to find one anyway. 

There are other issues too, for example, a 
journalist, who has written an article based on 
an asylum seeker’s story of flight, may assume 
the topic has been covered now and there is 
no reason to include asylum seekers’ voices 
in other stories and journalists often want a 
specific story at very short notice.   

“I attended media training provided by the Refugee 
Media Group. Before that I didn’t have a clue 

about the media here. One session lasted a whole 
day and it would have been better to have 2 or 3 
shorter sessions because it was difficult to take it 

all in. I am an educated man, a pilot, but the media 
here is so different from our own, it takes time to 

understand it. And it takes time to believe you can 
trust reporters….I have now spoken to a number 

of reporters – newspapers and radio – and it was a 
positive experience.  

flight school student, Iran

“I cannot speak to the media because I am also 
fleeing domestic violence. If my husband find me 

he will take my child. But I want to speak out on this 
important issue and I will take part in talks and other 
things. But for me the media is out of the question.”

Woman from Yemen

“Changing the nature of reporting involves meeting 
journalists and editorial teams and asking them to think 
about the way the article is structured, its degree of 
accuracy, use of jargon, gender perspective and the 
sources for quotation. The most effective way of doing 
this has been quite informally, meeting outside the office 
and chatting over a coffee. I think because I’ve always 
called them for advice on how to proceed with stories 
– asking what would work for them - and not presented 
myself as ‘the expert’ has certainly helped.”

Vanessa Bucolli
Asylum  Media Co-ordinator
Refugee Media Group in Wales



• Getting to know the local media. First of 
all we read the local and regional papers 
and listened to local radio programmes 
to become familiar with the style and 
approach of the different media outlets: 
what they are interested in, and the names 
of the people to approach.
 
• Ringing up and asking for a meeting. 
Talking through ways of working face to 
face is best, better still if it is in an informal 
environment like a pub or café.

• Local media are more responsive to building 
relationships than national media. On the whole 
they are ‘accountable’ to a certain extent to local 
communities and have to be more careful to be 
balanced and fair. And they are more likely to be 
interested in local human interest stories.

• Every journalist has a little black book of 
key contacts – you want to be in there as a 
source for information and quotes on asylum. 
Become a reliable source by giving a number 
you are easily contactable on and sign post the 
journalist on to others.

• Always respond to media enquiries as soon as 
you possible can. If you do not reply they won’t 
bother to contact you in future.

• Journalists are always very busy and often 
rushing for a deadline. Be aware of their busy 
times and try to avoid them.

• Try to provide as much data, facts and fi gures 
as you can. Journalists will be grateful and 
more likely to include them - although a good 
journalist will want to check them out anyway. 
Make suggestions for feature articles, too, and 
be prepared to help as much as you can by 
providing people to be interviewed, background 
information, details of other relevant contacts 
etc – this is best done face to face – arrange a 
meeting and go in for a chat.

• The Press Complaints Commission has issued 
guidelines on asylum reporting – share these 
with journalists to help them stay on the right 
track.

• When you have a good idea for a story and 
don’t know where to go with it, it is perfectly 
acceptable to approach any number of your 

media contacts. However, it is best to let them 
know you are also speaking to others as this 
shows you can be trusted.

• Keep communicating with your journalist contacts 
by, for example, passing on regular news bulletins, 
or inviting them to your events. Let them know you 
are still around and active!

• Encouraging and helping journalists to talk 
directly to asylum seekers helps them to see 
the wide range of skills and abilities that asylum 
seekers have. Some asylum seekers are 
journalists themselves who have had to fl ee 
persecution at home. Encourage the journalists 
to get beyond writing an article based on one 
person’s story – to a point where journalists are 
regularly quoting asylum seekers in the news 
alongside the local councillor, local resident or 
political source. 

• It is important to fi nd out who the sub-editors on 
a paper are and spend time talking to them. Often 
the most infl ammatory and damaging piece in the 
story is the headline which may have been written 
by sub-editors.

• Always make gender a central issue. To counter 
the stereotypical image of the young dangerous 
male asylum seeker, give extra support and 
encouragement to women asylum seekers to 
ensure they are visible and vocal in the media. 
A woman’s experience of asylum is different to a 
man’s, and often highlights the impact of war and 
confl ict on a family and a community, illustrating 
the suffering that so many have faced.

•Think creatively! Try to work beyond the usual 
media that cover asylum issues in a sympathetic 
way.

“The best way to counteract the 
national press myths is through 

regional press, because the journalists 
from the national press are not 

involved in the community. They work 
anti-social hours and don’t encounter 

real life on a regular basis. As media 
tend to be quite sluggish in coming up 
with an original take on things, refugee 

communities need to place a lot of 
importance on providing good spokes- 

people. The communities should 
monitor what’s going on in the media 
and think what they can contribute to 

the story.”

Jon Snow 
Channel 4 presenter, 
speaking at the Action 
Learning Exchange
organised by Praxis.
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invo lv ing refugees
trust & targeted support
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The success of our work depended on the participation of refugees 
and asylum seekers. Therefore it was a central concern of ours to 

encourage the participation of men and women asylum seekers and 
refugees of different nationalities and social backgrounds now living 
across Wales. We were keen to avoid working with an unrepresentative 
group and particularly wanted to encourage the participation of women.

Our reasons for so doing were that women represent some 30% of all 
asylum claims in the UK and over 50% of all refugee households in 
Wales are headed by women. Women, therefore, constitute a significant 
proportion of refugees and asylum seekers but are hardly ever seen in 
the media. The inclusion of women’s stories challenges stereotypical 
portrayals of asylum seekers and helps to open up discussion around the 
multiple factors associated with men and women seeking asylum.

The methodology for encouraging the participation of men and women 
was quite different. Whereas men were more likely to volunteer 
themselves, only one woman came forward in this way. Others had to be 
first convinced that they had an important story to tell and a story that the 
rest of us needed to hear.

We started off by trying to set up a ‘media link group’ of refugees and 
asylum seekers from across Wales who could be trained in media skills 
and supported to engage with the media and tell their stories. However, 
whilst support for the idea amongst refugee communities was good 
and attendance at early meetings was quite high, the link group failed 
to ‘take root’ and met only a couple of times. This was because it was 
too disparate a group of people – the only thing they had in common 
was the fact that they were refugees and wanted to improve media 
reporting of asylum. They were also a very busy group of people who had 
other priorities such as setting up Refugee Community Organisations, 
interpreting for friends and relatives, working, studying and attending to 
their own asylum applications. And there were no women involved in the 
‘link group’ in the early days.

It became apparent that the way to engage most effectively with refugees 
and asylum seekers was to link ourselves to already existing groups. By 
linking ourselves with the refugee women’s group in Cardiff we were able 
to build strong relationships with many refugee women and encourage 
them to take part in media and awareness-raising work.

“Facts and figures are 

great, but almost everyone 

seeking asylum has the 

most amazing story to tell 

and these are what readers 

find most compelling.”  

Steve Tucker, 
Western Mail and Echo



Our initial work with refugee women was around confidence building 
and encouraging them to engage with and support each other. We were 
lucky to be able to run trips and organise social events to facilitate these 
confidence building activities with asylum women. Later on we started 
to organise informal training sessions on media awareness and media 
literacy that introduced women to asylum reporting in the UK. Following 
on from this, some women went on to do media skills training and gave 
media interviews, talked in local community groups and participated in 
running workshops in conferences.

Some refugee women were well aware of the question of negative media 
stereotyping of refugees and asylum seekers and were able to articulate 
their opinions with strength and clarity. However others had less of an 
understanding and some were unaware of the issue – mostly due to the 
fact that their lack of English prevented them from following the UK news. 
When women were made aware they were motivated to be involved 
in challenging negative images. When women were supported to think 
about the ‘refugee’ label and what impact it had on their lives they often 
expressed extremely sophisticated viewpoints not only about asylum but 
about ‘race’ issues generally.

Some women didn’t feel able to give interviews in the media for a variety 
of reasons. Some remained wary of the media and of being identified. 
Some felt it would put them at odds with their husbands and families. 
Some feared it would prompt a refusal of their asylum claims from the 
Home Office. At least one was fleeing domestic violence as well as 
seeking asylum and could not risk revealing their location in the UK. 
Despite all this women were happy to take part in giving talks to local 
community groups such as Amnesty International and to take part in other 
awareness raising activities such as art and photography projects. In 
addition to this some refugee women participated in delivering workshops 
at conferences.

We needed to be aware of women’s responsibilities as carers as this was 
a barrier to participation for some of them. However it was not the huge 
barrier we had set out thinking it would be and the lesson here was, as we 
found out throughout our work, not to make assumptions about people’s 

“What the people here don’t 
realise is that I have given 
my children to this country. 

They think it’s so cool to 
speak English and I have a 
real struggle to get them to 
speak our language. Some 

kids have forgotten their 
own language. Neither do 
they want to return home. 

They don’t regard their 
own country as ‘home’ any 

more. They don’t remember 
it there. They will grow up 

here, yes, and contribute to 
this country in the future but 
what people have to realise 

is that they are already 
yours, not mine anymore.”

female statistician 
from Sudan 

14
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lifestyles, roles within families etc. Many of the women had excellent 
support from husbands and families to be involved. But many others were 
lone parents and needed our support. We tried to help by fixing meetings 
at times and places that suited them and sometimes we were able to pay 
for child care. Children were always welcome at events, of course.

All this is not to say that we haven’t also worked with men. In the early 
days it was primarily men who came forward to work with us and tell their 
stories. We reached these men through our partner organisations who 
work directly with refugees and asylum seekers providing day to day 
services. Partners set up meetings between groups of refugees and the 
AMC who was able to explain the aims of the project and encourage and 
support their participation. These men contributed in a significant and 
valuable way but the point to be made is that this method of ‘recruitment’ 
failed to reach women. We learned that it is necessary to use different 
methods of engagement in order to meet different sorts of people – men, 
women, young people and people from different nationalities. On this last 
point, for example, we have been unable to engage Eastern European 
asylum seekers and we need to give more thought to how to do this.

Refugees have spoken about the need to engage with them on their 
terms for their benefit and about the imbalance of power that exists 
between agencies and refugee community organisations.

The question of meaningful participation is a complex one not least 
of all because of the diversity within the refugee population.  It must 
involve providing all the information that refugees may need to enable 
their meaningful participation (about the role of the voluntary sector, 
about the media, about systems and processes etc). It must involve 
capacity building within refugee communities so that refugees are 
able to participate (language classes, the development of RCO’s, the 
development of gender specific confidence building and awareness 
raising activities, the development of training initiatives for men and 
women). Above all it must involve the sharing of power with refugees. This 
means that refugees have to be centrally involved in all of the above on 
an equal footing with agencies. Agencies have to do things with and not 
for refugees.

“Before I joined the women’s 
group I would never tell 
anyone I was a refugee. I 
didn’t want anyone to know 
because I felt so ashamed 
that such a degrading label 
applied to me. But the work 
with the women’s group 
made me think. There is 
work to be done to take the 
degradation out of the word 
‘refugee’ or ‘asylum seeker;’ 
And I feel I have to be part of 
that. This group has shown 
me that I can be proud of 
being a refugee. I have an 
interesting story to tell. My life 
has been like no other. There 
are positive and inspiring 
aspects to being a refugee. I 
see it every day in the women 
and men I know. My own 
conceptions and negative 
perceptions of refugees have 
been challenged by this 
group!”

female journalist 
from Zimbabwe.



Over time the refugee women who were most 
active got fed up with always telling their 
asylum stories and of always being portrayed 
as victims. This has been an on-going problem 
with participants and we tried to seek solutions 
so that their skills and enthusiasm (men and 
women) were not lost. 

Some of the alternative methods of participation 
we used were as follows.

• We engaged men and women refugees and 
asylum seekers in planning and delivering 
conferences and conference workshops. The 
refugee media group delivered a conference 
called Gender, Asylum and the Media in 
November 2003. In preparation for meaningful 
participation the co-ordinator met with groups 
of refugees beforehand to discuss the content 
and aims of the conference and workshops. 
In addition the conference was chaired by a 
refugee and one of the key speakers was a 
refugee. At the British Council conference, 
A Sense of Place (November 2003), four 
refugees co-delivered workshops on media 
literacy and gender and asylum. At the Amnesty 
International youth conference (November 
2003) four refugee women delivered workshops 
on the asylum experience / process.

• During the course of our work with refugees 
it became very apparent that they wanted to 
speak out about issues that weren’t suitable 
for media coverage e.g. the poor quality of 
accommodation and the way they were being 

treated within the system by some offi cials 
i.e. without respect and due consideration to 
their needs. Focus groups provided a means 
of allowing their voices to be heard in the right 
places i.e. by the authorities who could do 
something about the issues they raised and not 
by the public who might interpret their concerns 
as ingratitude. We facilitated focus groups of 
men and women refugees and asylum seekers 
on issues such as arrival, housing, health, 
education and interpreting services and will 
disseminate the fi ndings to providers, one stop 
shops, NASS and The Welsh Assembly. 

• A group of refugee women responded to a 
request from the Information Centre about 
Asylum and Refugees and wrote guidelines for 
the media on how to interview refugee women 
(see appendices). This information had been 
requested by the media who were anticipating 
diffi culties in interviewing Muslim women and 
consequently steering away from so doing.

• In conclusion both men and women need 
support, encouragement and training to 
engage in media and awareness-raising 
work. Interestingly, we have found that formal, 
media skills training comes way down the line.  
There is much work to be done on confi dence 
and relationship building with refugees and 
asylum seekers that precedes media skills 
training. Participants need a good deal of 
support to consider whether it is right for them 
to get involved. They need to understand the 
implications and even check with their legal 

advisors before they go ahead. One refugee 
woman gave a media interview and later wished 
she hadn’t.

• There is little to be gained by persuading 
people to participate before they are ready 
and it will surely come back on you! This may 
mean that you are unable to respond to the 
media every time they approach you for an 
interview with an asylum seeker. It is frustrating, 
especially when you know that a particular 
person has an extremely relevant story but 
they don’t want to tell it! However, positive, 
sustainable relationships with asylum seekers 
and refugees will benefi t your work, and their 
lives, to a far greater degree in the long term.

• We have been particularly careful about 
including young people in the project because 
it is questionable to what extent they are really 
able to give their informed consent. We have 
certainly never put up an unaccompanied minor 
for an interview.

• Our future work will include mainstreaming 
asylum into anti-poverty work and BME work by 
ensuring men and women refugees and asylum 
seekers have information about and access to 
local and regional forums and are supported to 
attend and participate in a meaningful way.
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The Refugee Media Group in Wales (RMGW) 
is a network of agencies from across a 
variety of sectors with a mutual interest in 

working with the media to improve reporting of 
asylum issues.

“Our experience of the emotional and practical 
diffi culties experienced by displaced people can 
be fed back to the Refugee Media Group which 
in turn can ensure that these experiences are 
taken account of and given expression through 
media work.”
(Anne Hubbard, Manager, Society of Voluntary 
Associates, Cardiff)

For a complete list of members and their contact 
details see the last section of this guide.

As a partnership the RMGW has been able to 
draw on the collective knowledge, resources and 
skills of its members in order to achieve its goals.

The purpose of the media group is to look at 
how the Welsh media is reporting on asylum 
and to work with them to make this reporting as 
balanced and accurate as possible. Above all, the 
group exists to ensure that the voices of asylum 
seeking men and women are heard and included 
in press, radio and television coverage of asylum. 
In particular that the different experiences of men 
and women are highlighted and understood. We 
hope that this work will have a positive effect on 
people’s negative perceptions of asylum seekers.

working with other organisations
in the same boat

“I value the work of 

the group in gaining 

objective feedback 

from the people we 

are trying to serve.”

Trish Johns, Manager, 
Welsh Local Authority Consortium on 

Refugees and Asylum Seekers (Welsh 
Authority Consortioum for Refugees 

and Asylum Seekers
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The biggest barrier we faced was the enormity 
of the task we had taken on i.e. changing public 
perceptions of asylum seekers and refugees. It 
soon became clear that having accurate 
media reporting on asylum went only part way 
to changing public perceptions. There is much 
work to be done on what other factors influence 
public opinion. 

The importance of working in partnership cannot 
be over stated. Apart from anything else funders 
require a good partnership approach these days 
and maximum impact of any money they put 
into projects. No single organisation is good 
at everything. We all have different areas of 
expertise and knowledge. We all have different 
resources we can pool together – time, money, 
office space, computer equipment, worker 
support, management capacity etc. If we go 
about it the right way with clear guidelines, well 
defined roles and responsibilities, appropriate 
and relevant partners we can achieve much 
more than working in isolation.

On the whole we were lucky that the group 
worked well together and functioned efficiently.

Relationships within the group had the potential 
of being quite tricky because every member of 
the group represented an organisation with its 
own aims and agenda. Terms of reference were 
drawn up at the outset and all group members 
signed up to them. If you are doing this it is 
important to remember to sign up new group 
members as the group develops!

Group membership and group activities 
changed quite significantly over time. The group 
was set up to include organisations that later 
opted out of membership and new organisations 
joined in their place. In addition individuals left 
organisations and were replaced by different 
individuals. All of this affected group dynamics. 

Over time group activities changed and 
developed. In the early days activities were 
mostly around building relationships with local 
journalists and providing them with accurate 
background information. Latterly the group 
has been active in developing the capacity of 
asylum seeking men and women to engage with 
the media and the group has organised events 
and a conference to raise awareness of gender, 
asylum and media issues. All members had to 
be involved and work together in agreement. 
Group members need to be very flexible without 
losing sight of shared goals and aims!

At intervals difficulties flared up within the group 
and this is perhaps unavoidable. The one thing 
that kept us together when things got tough 
(which wasn’t often) was our focus on asylum 
seekers and refugees and reminding ourselves 
that the group only exists to improve their lives.

An important component of agencies working 
together in a group like ours is that members 

feel at once autonomous and unrestricted 
in their individual activities and a committed 
member of the group. This is more difficult for 
some agencies than for others and depends on 
a whole range of factors. There may be rivalries 
between agencies within the group. Some 
group members may feel insecure because of 
the very existence of the group feeling that it is 
somehow detracting from their own work. This is 
particularly relevant where agencies need a high 
profile in order to attract funders.

It seems all groups wrestle with these issues 
to a degree and all we can do is be aware of 
sensitivities and try to support each other. 

“Working together in an open and honest way 
will help the individual organizations within the 
group to identify where there may be conflicts of 
interest, gaps or over-looks in our work.”
Trish Johns, WLACRAS

Another key element of partnership working is 
that some agencies / individuals will be more 
vocal than others. And some will naturally 
take the lead. All groups need a range of 
people involved – ideas people, organisers, 
spokespeople, doers and finishers. Try to 
appreciate everyone’s particular contribution. 
The most important point is that everyone works 
in the same direction to further the collective 
agenda and not their own agendas.

“The RMGW was co-ordinated by a paid worker, 
the Asylum Media Co-ordinator (AMC) who 
was employed by Oxfam with funding from 

Comic Relief and seconded to Cardiff School 
of Journalism, Media and Cultural Studies. 

Comic Relief made their grant to Oxfam who, in 
turn, handed money over to JOMEC for project 

costs. The AMC was managed jointly by JOMEC 
and Oxfam. All or any of this could have been 

problematic but was, in fact, handled very well with 
a management agreement between Oxfam and 

JOMEC laying out clear roles and responsibilities.”

Helen Buhaenko, Country Programme Manager, 
UK Poverty Programme, Oxfam Cymru



• For Group members the network provided 
an important information exchange service. 
Members alerted each other if they heard 
a story was brewing and were able to call 
emergency meetings if necessary to decide on 
an approach. 

• We found it important to develop terms of 
reference for the group which established how 
we were going to work together and what we 
were going to do. For example, we decided 
when it was appropriate to be quoted in the 
media in the name of the group, and when to 
be quoted in the name of individual members 
of the group. These terms of reference also 
defi ned how often we were going to meet, and 
where and how decisions were made. 

• In the early days before there was a paid 
worker each group member had a particular 
task / role e.g. media monitoring, coordinating 
the group, chairing meetings, taking minutes, 
or dealing with the media. Sub-groups were 
also formed to work on specifi c tasks such 
as refugee week, fundraising or conference 
planning.

• We kept the work of the group relevant by 
regularly assessing what specifi c activities 
were needed to make a difference to media 
reporting of asylum in Wales.  E.g. we realised 
that we needed to generate more in-depth 
feature articles in magazines and on radio 
programmes as these longer items give 
the listener and reader the opportunity to 

understand the bigger picture on why men 
and women are seeking refuge; we realised 
that we sometimes needed to be able to 
respond to ‘media emergencies’ such as the 
ex-Taliban fi ghter found to be seeking asylum 
in the UK and living in Cardiff. We developed 
a crisis action plan.

• The group worked best by sharing 
information and communicating with each 
other. All member organisations were free to 
deal with the media in their own way but were 
obliged to let the group know what they were 
doing via the AMC. The AMC then channelled 
this information to others in the group and 
kept an eye out for potential clashes.

What worked for us
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“Joint planning allowed us 

to organize an all Wales 

seminar in mid Wales 

on media issues for two 

consecutive years. These 

were very well attended 

by public relations 

offi cers from many of the 

statutory and voluntary 

organizations in Wales 

including the police.”

Trish Johns, WLACRAS



STOPSTOPThe press release is used to alert the media to an 
important issue or an event you want publicised. For 
example, we have issued press releases on the growing 

numbers of destitute asylum seekers in Wales and on refugee 
week events. 

Press releases are good for attracting the attention of a number 
of newsrooms and journalists simultaneously, quickly and 
cheaply.

However we have found that press releases must always 
be followed up with a phone call to stimulate greater interest 
and must never be relied upon as the sole method of 
communication with the media over any particular issue or 
event.

They have been great for stimulating unexpected interest 
from media outlets we hadn’t previously worked closely with 
e.g. local radio. But they are not a replacement for the daily / 
weekly / monthly contact with journalists that builds on-going 
relationships.

We know that most press releases remain unread and end up 
in the bin as journalists are inundated with hundreds of them 
every day – make yours stand out, getting the format right and 
making life easy for the person reading it!

There is a lot of help on media skills including writing a press 
release available on-line e.g. www.ramproject.org.uk or www.
presswise.org.uk but here are some simple rules to observe 
when writing and issuing a press release.

p r e s s  r e l e a s e
make it easy for journalists
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“There is no substitute for 
developing good direct contact 

with a journalist. A press release 
in a busy newsroom is easily lost 

or overlooked. It’s best to build 
up a rapport with a reporter, call 

or email to ask if he or she is 
interested  in whatever the story 

is and then send the information. 
Most reporters will be happy to 

tell you if they can help, or point 
you in the direction of someone 

who can.”

Greg Lewis, Chief Reporter, 
Wales on Sunday



ends
notes to the editor

PRESSPRESS
• Try not to use more that 1 side of A4 paper 
and if you belong to an organisation, use their  
letter headed paper.

• Type the text and use double spacing with 
5cm margin to the right – this makes it easy for 
journalists to read – if they have to struggle to 
read it they won’t read it!

• Send it by email AND fax a hard copy making 
it clear for whose attention it is – this doubles 
your chances of it being seen and read!

• Be up front with everyone about whom 
else you have sent it to as this adds to your 
credibility and avoids irritating duplication. When 
journalists are aware their competitors have 
seen the story it might make them act more 
quickly rather than ‘sit on it’.

• Always include the title (media release), date, 
contact details and headline – headlines are 
best if catchy and short giving a sense of the 
story – but don’t stress over this – editors will 
write their own headlines anyway!

p r e s s  r e l e a s e
make it easy for journalists

• Remember you are not writing the story 
– that’s the journalist’s job – but it has to be 
clear, readable and accurate

• The fi rst paragraph should contain details of 
who, what, where, when, why.

• The second paragraph should provide 
additional information such as more details, new 
information or a quote from a relevant person 
– preferably an asylum seeker!

• The third paragraph, if there is one, should add 
a new dimension – do not repeat stuff previously 
stated. It’s a good idea to include a case study 
or an explanation of how important the issue is 
using strong and authoritative language.

• Say clearly when the press release ends (write 
ENDS) and include NOTES TO THE EDITOR 
describing briefl y what your organisation / 
project does. This information can go onto 
another page but keep it as brief as possible.

• Never forget to give the contact details of 
the person the media should contact for more 
information.

• Always make sure that person knows, has 
agreed and is well briefed.

• Always respond immediately to any enquiries 
resulting from the press release – if you don’t 
they won’t bother to read your next one!

• Even a great press release will not always 
result in media coverage. It very much depends 
on the ‘news worthiness’ of your story and what 
other stories you are in competition with on the 
day.

• We have found that if you can get your news 
item / story out on early morning radio there is 
often a snowball of media interest for the rest of 
the day if the story is good enough.
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The main aim of our work is to increase the visibility 
of refugees and asylum seekers in the media in 
order to bring attention to the positive aspects of 

refugees coming here, challenge negative ‘media myths’ 
about refugees and increase the public’s understanding of 
asylum issues in the UK and why people have been forced 
to fl ee their homes in the fi rst place.  This involves refugees 
and asylum seekers being able to and being willing to give 
interviews to the press, TV or radio.

A very positive spin off of this work is the empowerment 
of refugees and asylum seekers and how receiving media 
training and giving media interviews has led participants to 
feel more confi dent in speaking out generally. Some have 
become prominent members of the community and advocates 
for refugees  in civic society. 

Whether with TV, radio or press, giving an interview is one of 
the best ways to convey information, present an argument and 
‘get people on board’. Interviews lend themselves to capturing 

media interviews
it is good to talk
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the audience. Interviews give a sense of authenticity; whether they are live 
or pre-recorded, they are a great opportunity to get the message across and 
convince the audience of the importance of what is said. This is why it is so 
important that more asylum seekers and refugees are interviewed.

When people tell their stories in their own words, it is an extremely powerful 
way of connecting with the audience and dispelling some of the myths 
surrounding asylum seekers and refugees. After all, most of the refugee 
myths that are created must have something to do with the fact that it is often 
others that speak on behalf of refugees. By giving an interview, refugees are 
helping the public to see refugees as people and not as a number or a label. 
Those who have fled persecution in their own country can best explain why 
they fled their homes, why they are seeking protection here and what it feels 
like to be in a foreign country. Giving a good interview can testify to the skills 
and abilities refugees bring including their knowledge of another part of the 
world.

It is rare to see a refugee giving an interview and those interviews that do 
happen often portray the refugee as a powerless victim, sometimes focusing 
on depth of emotion rather than a clear and articulate presentation of the 
facts. Both are necessary and both can be included in a good interview. 

There are many barriers that prevent refugees from stepping forward to give 
an interview but many of the obstacles encountered by refugees are not too 
different from those that affect people from all walks of life. For example, lack 
of confidence, fear of saying the wrong thing, fear of being misrepresented, 
fear of being put on the spot, lack of interview skills. Some obstacles are 
unique to the refugee community, such as fear for your own safety or your 
family’s safety back home, lack of background knowledge of the ‘host’ 
country or a lack of proficiency in the English language. All of these obstacles 
can be overcome with training, support, preparation and practice.

“Taking part in the training and the interviews 
did affect me. Now I know the good way to 
give information to the public. This is the 
only way to express our views on how we 
are being treated, to let people know. Asylum 
seekers and refugees are voiceless so this 
work must continue. I have given quite a 
few interviews now including a live radio 
discussion programme. It didn’t change my 
asylum decision – I am destitute now - and 
people shouldn’t expect this outcome, but I 
have been heard and this is a right we cannot 
achieve usually”

male flight school student, Iran

“Working with the media group has 
introduced me to many people. I have 
been able to raise the profile of my 
organisation with the Welsh Assembly 
government and beyond. And importantly 
I have met other refugees who are also 
setting up their own organisations and we 
have supported each other.”

Moses Bushiri, Central African 
Association

‘I want to tell my story. I am not ashamed of 
being an asylum seeker. Not when I look at my 
kids and know that I saved them and give them 
a better life – freedom and education.’

Linda, former UN worker, Congo Brazzaville



24

The role of the Refugee Media Group was 
to facilitate refugees and asylum seekers 

to give interviews and sometimes for group 
members and /or the co-ordinator to give 
interviews themselves. The tips that follow 
however are directed at refugees rather than 
someone else who may be facilitating refugees 
to give interviews. This is because this guide is 
written for refugee community organisations.

There are different types of interviews. 
Sometimes you will be asked to talk about your 
life – your reasons for leaving home and your 
experience of claiming asylum and living in the 
UK etc. there will be no-one else present other 
than yourself and the reporter and you will not 
be cross questioned. At other times you may be 
asked to take part in a studio discussion or radio 
phone-in. These are more diffi cult interviews 
and there will be other people present with 
opposing views to your own. Your views and 
opinions are likely to be challenged and you 
can challenge the views and opinions of others. 
Or you may be invited to comment on a local 
situation or government announcement as part 
of a news item.

The following tips can be applied across the 
board but some are more relevant to certain 
types of interviews than others. 

• Decide who will be the main media 
spokesperson for the group and ensure that 
person receives adequate training and support. 

• When dealing with members of your 
community be on the look-out for people with 
pertinent stories or people who would be good 

at giving interviews. When appropriate talk to 
them about taking this forward. Remember to 
include men and women, young and old – as 
much diversity as possible!

• When approached for an interview, don’t panic! 
Find out what the journalist wants to cover, what 
is the ‘angle’ of the interview. It is unusual to 
be expected to give an interview without any 
preparation – tell the journalist that you need 
some time to prepare and arrange when you will 
call back. 

• Remember, you do not have to give the 
interview. If you are at all doubtful about the 
angle or the message that the journalist wants 
to put across, consult with a colleague or 
someone you trust. Ask the journalist to tell 
you more before you agree to the interview. 
Never agree to give an interview unless you are 
confi dent in the subject area.

• Find out as much as you can about the 
interview in advance. Who will conduct the 
interview, who else will be present, when do 
they want you to attend and where should you 
go – they will often come to you if you cannot 
get to them, is the interview for TV, radio or 
the press, what is the purpose of the interview 
– why do they want YOU to be involved, what 
is the audience, will it be live or recorded? If 
possible check out the paper or programme 
beforehand; try to watch, listen to or read some 
of the particular paper or programme.

• Good interviewees always manage to get 
across the points they want whether or not they 
are asked a particular question! They have 

“In the interview I gave on the 
radio I was raising awareness 

of why and how we come here 
and explaining who I was. 

People have information about 
asylum seekers that is just not 

real. The programme was to 
change people’s perceptions 
and to change stereotypes of 

asylum seekers. After that I 
was also invited to participate 

in, not just attend, a British 
Council conference. Where 
I spoke to decision makers 

and journalists from different 
countries including the UK. 

This project helps asylum 
seekers explain their situation 
to people. It is a starting point 

for us. Things won’t change 
over night but we all have to 
do something to bring about 

long-term change. We have to 
improve participation and bring 

asylum seekers voices to the 
media so a persecuted person 

can be heard.”

female economics lecturer, 
Ethiopia.

What worked for us



thought about the ‘key messages’ they want to 
convey. It is very useful to do this – decide on 
the three main points you want to make. You 
won’t remember or have time for more than 
three! Look for opportunities to raise these 
points during the interview. This method gives 
you more control but does require a degree of 
preparation.

• Be aware that your audience may not 
understand certain types of ‘jargon’ so use 
appropriate language e.g. if you are a doctor 
giving an interview to a medical audience 
you will use different words than if you are 
addressing the general public.

• Ask to take someone with you if you feel 
nervous or unsafe and remember that you don’t 
have to talk about anything that makes you 
uncomfortable. Try to let the journalist know in 
advance if you think there are areas that you 
would not like to talk about. 

• If you are a community leader, try to support 
and encourage more women to be interviewed. 
Women want to contribute and have important 
stories to tell. This could help change the 
misconception that refugees are all young, 
single men. When women speak they are more 
inclined to talk about, and be asked about, the 
effect of fleeing persecution on themselves 
and their families. This makes it easier for the 
audience to identify with refugees and develop a 
better understanding of the horror of persecution 
and seeking asylum. It also opens the door to 
allow men to talk about such issues too rather 
than being restricted to factual accounts of why, 
how and when they left home and why they 

came here. Although both sides are important, 
of course.

• Discuss anonymity. Ask whether they would 
be prepared to change names and other facts 
to protect you. You don’t have to agree to be 
photographed.

• Don’t agree to be interviewed in a place that 
has no privacy, insist on this. For example, 
some press reporters have asked for interviews 
‘in the lobby’. 

• Anticipate questions – both easy and difficult 
ones – ask yourself what you hope you would 
not be asked, then find an answer. There is a 
chance that you will be asked difficult questions. 
Don’t ignore this – prepare as much as you can.

• Prepare some brief stories or examples to 
back up your replies. These add interest to the 
interview and keep the audience listening or 
watching.

•  Use some statistics or facts to back up 
your point of view. They often add interest 
and credibility. But be sure that you are using 
statistics from a credible source and say who 
it is.

• Be clear about the range and extent of your 
knowledge. If you are asked about an area that 
you know nothing about or cannot talk about, 
use a ‘bridge’, for example: ‘I’m afraid that I’m 
not qualified to speak about that topic, but what 
I do think is important is….’ Or ‘I don’t know the 
answer to that question, but the main issue that 
we mustn’t forget here is….’

• Practise your answers out loud. This is very 
important and makes a great deal of difference 
to confidence; it helps you to have the words 
ready when you are asked the questions ‘for 
real’.

• Respond to journalists’ enquiries as quickly as 
you can and use interviews to build longer-term 
relationships with them.

• Get as much media training as you can. 
Contact local colleges and universities who 
teach journalism or media studies and see if 
they can provide free training. Contact local and 
regional refugee agencies such as the Refugee 
Council or Refugee Action – they are likely to 
have community development workers who 
may be able to tell you how to access training. 
Contact Mediawise and the Media Trust (contact 
details are listed at the back) to see what they 
can offer. And don’t forget the media – your local 
newspaper, radio and TV stations may be able 
to advise you on training. We have provided / 
accessed training on understanding the media, 
meeting the local media, giving an interview and 
writing a press release. You may also want to 
consider assertiveness training, public speaking 
training and / or presentation skills training in the 
absence of media skills training in your area. 

• After the interview make sure you spend time 
with the person who gave the interview. They 
may have been speaking about distressing 
matters and need your support.
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interviewing refugee women
guidelines for the media

The Refugee Media Group in Wales has 
been asked by journalists in Wales 

and the UK for guidance on interviewing 
refugee women. It seems that they are 
mindful of the different social norms 
attached to some religions and cultures, 
particularly around relationships between 
men and women, and do not wish to 
cause offence. 

What follows is a fi rst draft of guidelines 
for interviewing refugee women based on 
a group discussion of the issue by refugee 
and asylum seeking women in Cardiff. The 
women were from Sudan, Yemen, Congo 
and Iran.

The next step in developing these 
guidelines is for wider consultation with 
refugee and asylum seeking women in 
Wales including representatives from 
other nationalities including Iraq, Somalia, 
Zimbabwe and Eastern Europe.
This work will be done through the 
Refugee Women’s Action Group, Refugee 
Academics Group and Refugee Doctors 
Group in Cardiff.
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Some women will prefer a female reporter and would be 
able to speak more easily to another woman especially 
about personal information but other women are happy to 
be interviewed by men - it’s OK to ask.

Provide an impartial interpreter - do not rely on a family 
member as this may inhibit the woman from speaking 
freely.

Some religions and cultures do not encourage physical 
contact such as a handshake between men and women 
and some women adhere to this but not all - it’s OK to ask

Some religions and cultures avoid direct eye contact 
between men and women - this may be why the woman 
isn’t looking at you but doesn’t necessarily mean she’s 
uncomfortable.

Always get the woman’s permission before taking a 
photograph.

Always check if the woman requires anonymity. If you 
agree to anonymity always make sure you can deliver! 
The woman may be in danger if her whereabouts become 
known.

Be mindful that women are quite likely to have family and 
childcare responsibilities so don’t keep them hanging 
around!

If you are interviewing at your offi ce or elsewhere it is 
good practice to arrange a taxi to pick her up and get her 
home - the woman may refuse if offered but still might 
need one to avoid a long or lonely walk.

Always give the woman the opportunity to refuse to 
answer any questions she’s not comfortable with
Be prepared to stop the interview if she gets upset or 
agitated - give her time out and ask if she wants to 
continue.

Remember women want to speak out!

They may want to tell their stories but don’t want to be 
confi ned to the role of ‘victim’. Give them the opportunity to 
speak about skills, education and future plans and to show 
themselves as more than ‘asylum seekers’ or ‘refugees’.

Women can also comment on the development of asylum 
policy and other policy developments which affect them.

Use women as sources for stories.

When women speak in the media they dispel many of the 
negative images of asylum seekers and refugees and 
make it easier for ‘us’ to identify with ‘them’.

Don’t be so afraid of ‘breaking the rules’ that you don’t 
interview refugee women. They appreciate you may not 
know much about the customs of other cultures and 
religions and won’t be offended if you mean well. Just be 
polite and respectful - as you are with all women!

Acknowledge that women may be upset after talking to you 
because of the memories brought back to them. Suggest 
she brings someone along who can support her fter 
interview.

“I went to see a journalist who interviewed me about my asylum claim. I was 
disappointed that I didn’t see a copy of the article before it went in the paper 
because they made a mistake. They said I was from Congo DRC and I am 
from Congo Brazzaville. They promised my photo would be in shadow so that 
people wouldn’t recognise me…but I was recognisable. Even my neighbours 
asked if it was me. It was very embarrassing…it was very bad and I was cross 
and of course I felt nervous. I was not paid to do this, I was giving my time and 
ideas for free and they should protect me not expose me. It was diffi cult for my 
children too, they said ‘Mummy why did you do that, all our friends know our 
situation’….and it didn’t help my asylum case.”

Linda, Congo Brazzaville, former UN worker and mother of four.



The visual presentation of information is a very 
powerful way of connecting with an audience 
and can strongly infl uence or reinforce views 
and perceptions. We remember twice as 
much of what we see as what we read and we 
remember it for longer!

For us, this makes the question of images and 
photographs very important. If we repeatedly 
see asylum seekers portrayed as young men 
crouching beside coaches, or in crowds wearing 
hats and balaclavas, then it doesn’t really 
matter what is said about them. The image of 
a threatening looking, young man stays with us 
long after the fact that 30% of asylum seekers 
are women has been stated.

For the media, images bring a story to life and 
make it appear more interesting (and more 
likely to sell newspapers). And they are more 
likely to agree to a story if there is an interesting 
accompanying image.

images & photographs
people believe what they see
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For refugees and asylum seekers, being photographed and consequently 
identifi ed as asylum seekers or refugees is probably one of the biggest 
barriers that prevents them from telling their stories.

They fear that identifi cation as an asylum seeker will lead to violent 
repercussions here in the form of racist attacks on themselves and their 
families. And they often state that they feel ashamed of being ‘found 
out’ to be an asylum seeker because of the negativity of the image 
– particularly young people who often pretend they are from countries not 
so much associated with refugees. For example, we have worked with a 
family of young Iraqi Kurdish women who have told their friends they are 
Turkish, because they are ashamed of being labelled as asylum seekers.

Asylum seekers and refugees also fear reprisals on the families they have 
left behind, if it is found out in their home country that they are elsewhere 
seeking asylum, and possibly ‘bad mouthing’ the regime.

The local media in Wales and elsewhere has made an attempt to work 
with asylum seekers and photograph them anonymously to various 
degrees of success. The least inventive method is to simply ‘black out’ 
their features so that you are shown a silhouette of a person or face. 
Unfortunately this method is closely associated with the portrayal of 
convicted criminals or those charged with an offence. Obviously this is 
counter-productive to our work and we want to steer away from creating 
such links in people’s minds!

There have been attempts to photograph asylum seekers more artistically 
so that their identity is not revealed e.g. as a blurred shape in an 
otherwise clear frame of moving people. The jury is out on how well this 
works – does it reinforce the opinion that asylum seekers are different to 
the ‘normal British public’ (and therefore not to be trusted)?  Would it be 
better to reinforce the similarities between asylum seekers and the public, 
or does this blurring of identity aptly portray their position on the margins 
of society?

This is not an easy question to answer. We have suggested that 
newspapers use images from countries of origin to accompany stories 

“All stories, whatever the content, 
are brought to life with a picture. 
For a story to truly connect with 
the reader the photographic 
element is crucial – it can 
immediately infl uence the reader’s 
perception of the story they are 
about to read – either positively 
or negatively. Positive images 
are warm, friendly and inviting; 
they put the reader in the position 
of familiarity with the subject. 
Negative images are dark, 
perhaps threatening and certainly 
not found in the photo albums of 
the readers themselves”

Tim Dickeson, Picture Editor, 
Western Mail

“I am happy to be photographed 
if I am to be shown in a positive 
way. If they show me doing 
something and if the photo says 
more about who I really am and 
the skills I have. I am not happy to 
be portrayed merely as an asylum 
seeker. I don’t want my photo to 
be used as an example of what 
an asylum seekers looks like. If 
the photo is only saying ‘this is an 
asylum seeker’ I don’t want that 
and I think most people feel that 
way.”

female journalist , Zimbabwe
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but in one case a very well educated, professional and relatively well off woman from the 
Democratic Republic of Congo was interviewed and accompanied by a photograph of very 
poor, rural people living in tin shacks. She was less than pleased about this as she felt it 
reinforced some people’s beliefs that asylum seekers come here to escape poverty and for 
no other reason.

What we have started doing, and the work is by no means complete, is to take as many 
photographs as possible at events and training sessions in which refugees participate, 
making sure to reproduce their vitality, diversity and talent. However even these 
photographs do not always satisfy the media who usually want a photograph of the person 
who is the subject of the interview / story. This is on-going work for all of us!



• You can insist on anonymity when agreeing to an interview – do not be persuaded to have your 
photograph taken if you really don’t want to – you have to live with the consequences but the 
journalist doesn’t!

• Remember, even if you are guaranteed anonymity it doesn’t always work out. We had an 
anonymous image reproduced in which the subject was clearly recognisable to anyone who 
knew her.

• This also applies to giving your correct name and any other details that would cause you 
to be easily identifi ed. Journalists should appreciate and accept this and always have in our 
experience.

• Make helpful suggestions to journalists for alternative images. E.g. countries of origin, your own 
photographs of refugees in positive settings, use EXILE IMAGES (see resources section at the 
end).

• When taking your own photographs take good quality pictures – high resolution, positive not 
static. Poor quality photographs taken with cheap fi lm or disposable cameras will be no use to 
anyone!

• Find out about scanning pictures from a local voluntary sector agency.

• If you are scanning pictures scan them at 300dpi resolution and at the size they will appear 
in the document. Always scan images at the best resolution you can and then make a lower 
resolution copy of it. Whilst it is easy to make images lower resolution and smaller fi les, 
increasing resolution is not always possible and produces bad quality images. When emailing 
images for reference, always send low resolution copy because large fi les slow down email 
traffi c and can clog up email boxes.

 •  When taking photos make sure all sections of your community are represented – men, 
women, old, young, different religions and nationalities. This shows you as a diverse group and 
will interest / gain the sympathy or support of a wider group of people.

• Try not to reinforce stereotypical images e.g. refugees as victims, refugees as men, women 
refugees in the kitchen etc.

• If you are photographing people ALWAYS get their permission for the photos to be used and 
be very clear in what context it is acceptable to use their photos – they may be happy with an 
annual report but not a national newspaper.

What worked for us
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“ It is also worth using any 

pictures people have from 

home, when the asylum 

seekers were just ordinary 

families like the readers of 

the newspapers here.”

Pat English
Editorial Training Manager

Western Mail and Echo



We monitor the media in order to 
understand the way the media works 
and to collect systematic evidence 

that can be used to challenge inaccurate 
media reporting. Ultimately media monitoring 
makes journalists and media institutions more 
accountable.

However, we also use monitoring results to 
praise professional standards and develop 
relationships and contacts with journalists and 
editors. For example, it is just as useful to 
pick up the telephone to say, ‘that was a great 
article, I liked it because….’ as to say, ‘I have 
read your article on…and it was diffi cult for me 
because….’
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Either way it is the immediacy of the contact that 
reaps the rewards and leads to change.

Media monitoring has enabled us to respond 
very quickly and uniformly as a group to the 
publication of negative or otherwise worrying 
articles. Because journalists know that we are 
watching and are responsive, we are often 
‘tipped off’ about forthcoming articles and are 
able to get in early with our concerns, correct 
information and / or rebuttals.

m o n i t o r i n g  o f  t h e  m e d i a
to challenge myths and make friends
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Our analysis of the Welsh press came up with 
some very useful fi ndings. Research conducted 
in 2000 and published in 2001 concluded that 
media coverage of asylum presented asylum as 
an ‘offi cial’ issue and focussed on ‘managing’ 
asylum seekers. They were spoken of in terms of 
‘cost’ and ‘numbers’. The media used quotes and 
photographs of local politicians and government 
offi cials. Asylum seekers were given little 
opportunity to voice their own stories and there 
was scant use of them as sources in articles. 
Whilst that research did not consider the question 
of gender a quick review of reporting at that time 
reveals that there was no differentiation of the 
experiences of men and women asylum seekers.

Consequent research fi ndings (2004) show 
an improvement across the board, particularly 
around use of terms, reference to numbers, 
knowledge of the asylum process, use of images 
and visibility of refugees and asylum seekers in 
the media as subjects of human interest stories 
and as sources in news or comment items. The 
incidence of refugees featuring in articles has 
increased by 500% with women being featured in 
equal proportion to men.

We were struck by the representation of asylum 
seekers as men in the media, and yet when 
we looked at the fi gures for asylum seekers in 
Wales, women were clearly present in large 
numbers. Moreover, the number of women-
headed households was equal to male-headed 
households and they have increased to become 
the majority at the present time. We have sought 
to work closely with women, ensuring they have 
the skills and confi dence to speak publicly about 

their issues.  In addition group members have 
looked closely at the services they provide and 
tried to ensure they meet the different needs of 
men and women.

For us the chief benefi ts of media monitoring 
have been the development of a good 
understanding of the Welsh media; the 
identifi cation of what papers and what 
journalists are sympathetic to asylum issues 
and, consequently, are our best allies; the 
identifi cation of obvious gaps in knowledge and 
the opportunity to address some of these issues 
e.g. around numbers, use of terms, gender and 
countries of origin / reasons for fl ight.

The downside is that you have to make a time 
commitment to do this work and it can be quite 
intensive. Alternatively the danger is that if 
asylum reporting in the media is quite slow for a 
few months with not much being reported then 
it is easy to let it slip down your list of priorities.  
However it is important and valuable to continue 
to monitor because it adds to the overall picture 
of trends and what the media gives attention to. 

It might be that there is less reporting of asylum 
because your activities with the media are 
nipping things in the bud before they become 
big media issues. E.g. in Wales we have 
created a very amicable media environment 
over time and the media would now rarely report 
on asylum in a lurid fashion. Even recently, 
when an asylum seeker was arrested for child 
abduction, the fact of his being an asylum 
seeker was not initially reported and when it was 
reported it was not blown out of all proportion.

“The dominant 

stereotype that emerged 

from both print and 

broadcast coverage of 

asylum was that of the 

young dangerous male 

breaking into Britain 

and threatening our 

communities.”

Article 19, ‘What’s the Story? 
Results from research into media 
coverage of refugees and asylum 

seekers in the UK’.



• There are very complicated media monitoring 
systems to be found but we have stuck to a very 
simple format – the aim of which has been to 
identify trends, patterns and gaps in knowledge 
and facilitate dialogue between the media and 
ourselves - we do not claim that our results 
would stand up to rigorous academic scrutiny!

• We used a press cuttings agency that sent 
us every instance of press coverage of asylum 
seekers and refugees across Wales. If you do 
not have the funds to pay for a press cuttings 
service it may be that some other agency in 
your area will pay or receives press cuttings 
themselves. Try your local race equalities 
council who may already be monitoring the 
media or a local media studies department or 
refugee agency. Otherwise you may simply want 
to monitor a few local papers and can do this 
yourselves.

• Use media monitoring as a way to increase 
engagement with the media. When you come 
across an article that troubles you or that you 
think is good, call up the journalist straight away 
and have an informal chat about the issues. 
This is really good for developing relationships 
with the media. They will remember you and 
start calling you for comment before the article 
is published!

• Try to write up your fi ndings in the form of a 
report at yearly or half yearly intervals. You can 
distribute the report to all sections of the media 

and others who may be interested such as local 
politicians and agencies. You could even launch 
the report with a small reception and invite 
key speakers from the media, politicians and 
refugees, which in itself might stimulate positive 
media coverage.

• The key to successful monitoring is to be 
systematic. The same person does it on the 
same day each week - without fail! If you are not 
systematic it will become a pointless exercise 
as you will have missed opportunities to engage 
with the media.

• Use the monitoring to identify gaps in 
knowledge the media has and then fi ll those 
gaps! We developed a fact sheet for journalists 
and editors that gave defi nitions for asylum 
seekers and refugees, and gave factual 
information, for example spelling out the amount 
of money individuals and families receive to 
support themselves. If you do this it would 
be good to update it regularly setting out the 
most recent changes in legislation and how 
they impact on asylum seekers in reality. For 
example, the impact of Section 55 – and make 
sure they have the opportunity to speak directly 
to destitute asylum seekers.

• Make sure the monitoring is as useful to as 
many people as possible. Find out who in your 
area would be interested in your fi ndings and 
fi nd a way of sharing your fi ndings with them.
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What worked for us
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Type of article
How much in depth coverage is there? How 
many feature articles? Is the issue positioned in 
a broader context (e.g. war and its causes or the 
effects of economic globalisation)? Are readers 
provided with additional information to increase 
their understanding?
Feature
Editorial
Letter News
Other / comment

Focus
Is the welsh media looking outwards on the 
issue of asylum and connecting with UK, EU, 
global trends and events?
Local
National
Other / comment

Sources in article 
Who do the press use as the main source? 
Whose views appear most frequently? Who are 
regarded as the experts? Are asylum seekers 
sourced / quoted?  If so, directly or indirectly 
- are they ‘allowed’ to speak for themselves?
Individual refugee / asylum seeker
Group of refugees / asylum seekers 
Refugee organisation 
Refugee community organisation 
NGO / voluntary sector
Local govt official 
Central govt official 
Assembly member 
MP 
Local councillor 
Resident 
Refuge support group 
Judge / lawyer / police 
Doctor
University professor / lecturer
Other

Differentiation
What labels are applied to asylum seekers? 
Are asylum seekers written about as a 
homogeneous group or are they differentiated 
between as individuals with individual names, 
faces and personal histories?
Asylum seeker / s 
Refugee / s 
Name 
Ethnic group 
Other / comment

Use of terms
Is a person’s immigration status being correctly 
referred to? For example use of the term ‘illegal 
asylum seeker’ is incorrect as everyone has 
a legal right under international law to seek 
asylum.
Number of times referred to
Number of times correctly referred to 
Other / comment

Numbers
Is the media reporting numbers of refugees and 
asylum seekers accurately and using reliable 
sources for this information? Or is the media 
relying on descriptive (and inflammatory) words 
such as ‘influx’, ‘tide’, ‘wave’ or ‘flood’?
Numbers referred to 
Accuracy 
Sourced 
Other / comment

Photographs
Photographs can powerfully reinforce negative 
(or positive) images of asylum seekers. What 
images are the media using? Whose image? 
Context? Do the images relate to the tone / 
theme of the article?
Central govt 
AM
MP 
NGO / voluntary sector worker 

Resident 
Refugee – subject of article
Refugee – other 
Relating to home country or conflict 
Other / comment

Headlines
Media research finds that readers often only 
read the headlines or the headlines are all 
that is remembered. What key words are used 
that set the agenda? Does the headline reflect 
the tone of the article? What messages are 
conveyed through headlines? Does the headline 
inflame or explain? Is the headline balanced and 
in step with the tone of the article, ambiguous or 
otherwise unhelpful?

These questions are asked in consideration of 
the effect on the reader who may only read / 
remember the headline.
Fear, worry, fake / bogus, illegal, genuine, 
terrorist, criminal, scrounger, cheat, swamping / 
flooding, secrecy, anger / fury, threat 
Hope, safety, protection, human rights, 
welcome, educated, qualified, making a 
contribution 
Not related to tone of article 
Other / comment

Textual analysis 
A closer look at language reveals the ideas 
that underpin the article and the use of ‘asylum 
myths’ in reporting. How are asylum myths 
conveyed through language? What words / 
phrases are used?

Gender
Are the different experiences of men and 
women being highlighted? Are asylum seekers / 
refugees being referred to by gender or is there 
an assumption that all are male? How is this 
assumption being conveyed? Are women ever 
sourced?

guidelines for monitoring
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Refugee Media Group in Wales
Anne Hubbard
SOVA Cymru/Wales
Marine House
23 Mount Stuart Square
Cardiff, CF10 5DP
Telephone: 029 20 495281
Email: ahubbard@sova.org.uk

Trish Johns
Welsh Local Authorities Consortium for Refugees & 
Asylum Seekers
c/o Newport City Council
Brynglas Bungalow
Brynglas Road
Newport, NP20 5QU
Telephone: 01633 855095

Eleanor White
Amnesty International
5th Floor
5/7 St Mary Street
Cardiff, CF10 1AT
Telephone: 029 2037 5610

Rob Webb
Cardiff Council
County Hall
Cardiff, CF10 4UW
Telephone: 029 20 873614

Helen Buhaenko
Oxfam’s UK Poverty Programme
5th Floor, 5/7 St Mary Street
Cardiff, CF10 1AT
Telephone: 029 20 803293

Auriol Miller
Oxfam’s UK Poverty Programme
5th Floor, 5/7 St Mary Street
Cardiff, CF10 1AT
Telephone: 029 20 803293

Zahid Noor
Welsh Refugee Council
Phoenix House, 
389 Newport Road
Cardiff, CF24 1TP
Telephone: 029 20 432977

David Farnsworth
Welsh Refugee Council
Phoenix House, 389 Newport Road
Cardiff, CF24 1TP
Telephone: 029 20 489800

Professor Terry Threadgold
JOMEC
Cardiff University
Bute Building
King Edward VII Avenue
Cardiff, CF10 3NB
Telephone: 029 20 637601

Vanessa Bucolli
JOMEC
Cardiff University
Bute Building
King Edward VII Avenue
Cardiff, CF10 3NB
Telephone: 029 20 874681
Email: bucolliv@cardiff.ac.uk

Welsh media contacts
Western Mail – 029 20 223333
Editor - Alan Edmunds
newsdesk@wme.co.uk

South Wales Echo - 029 20 22 3333
Editor - Alastair Milburn
echo.newsdesk@wme.co.uk

Swansea Evening Post - 01792 510 000
Editor - Spencer Feeney 
postnews@swwp.co.uk

South Wales Argus - 01633 810000
Editor - Gerry Keighley 
alison.gow@gwent-wales.co.uk 

Wrexham Leader – (01978) 355151
Editor – Barrie Jones 
editor@eveningleader.co.uk  

Wales on Sunday - 029 20 583583
Editor - Tim Gordon 
wosmail@wme.co.uk 

Welsh Mirror – 020 7293 3000
Editor - Steve Purcell  
mirrornews@mgn.co.uk 

Big Issue Cymru - 029 20 25 5670
Editor – Catherine Scott
Catherine@bigissue.fsnet.co.uk 

BBC Wales
newsgathering.wales@bbc.co.uk  
029 20 322000

HTV
news@itvwales.com 
029 20 590590

Swansea Sound
newsroom@swanseasound.co.uk 
(01792) 511170

Radio Red Dragon 
news@reddragonfm.co.uk 
029 20 66 2066 

Valleys Radioadmin@valleysradio.co.uk 
01495 301116

Real Radio Wales 
105-106info@realradiofm.com 
029 20 31 5100

National Union of Journalists
Telephone: 020 72787916
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Welsh voluntary sector contacts

Wales Council for Voluntary Action
Advice, publications, training for the voluntary sector
Telephone: 02920431700

Black Voluntary Sector Network Wales
Advice and information to support the black voluntary 
sector
Telephone: 02920450068

Women Connect First
An access project for black and minority ethnic 
women
Telephone: 02920343154

All Wales Ethnic Minority Association
Promotes equality of opportunity and good race 
relations and acts as a link between the Welsh 
Assembly Government and sections of the black and 
minority ethnic (BME) communities in Wales
Telephone: 02920664213

Minority Ethnic Women’s Network CYMRU
Provides information, training and support to remove 
barriers to participation faced by BME women in 
Wales
Telephone: 02920464445

The Media Trust Cymru
To help charities get their message across in the 
media
Telephone: 02920431722

Refugee Voices
Umbrella organisation for refugee community 
organisations in Wales
c/o Welsh Refugee Council
Telephone: 02920489800

Welsh Refugee Council
Advocacy, information, advice and support for 
refugees and asylum seekers in Wales
Telephone: 02920489800

Other Welsh contacts

Mrs Edwina Hart, Minister for Social Justice and 
Regeneration
Chair of All Wales Refugee Policy Forum
Telephone: 02920825111

Cardiff School of Journalism, Media and Cultural 
Studies
(See report ‘Welcome or over reaction – refugees 
and asylum seekers in the Welsh media’ by Tammy 
Speers, 2001 and a media monitoring report (2002 
– 2004) is available – ask for Vanessa Bucolli)
Telephone: 02920874000

UK resources
Refugees, Asylum Seekers and the Mass Media 
Project – RAM Project
see especially their ‘Reporting refugee and asylum 
issues: guidance by and for journalists’; RAM monthly 
bulletin; directory of exiled journalists
www.ramproject.org.uk

Information Centre About Refugees and Asylum 
- ICAR
see especially their ‘Understanding the Stranger’ 
report on how to manage successful refugee 
integration; ‘Media image: community impact’ report 
on the effect of negative media portrayal on local 
community relations.
www.icar.org.uk

United Nations High Commissioner for Refugees 
– UNHCR
Information on countries of origin, statistics, asylum 
myths and more
www.unhcr.org.uk

Refugee Council
For the latest asylum news and policy development; 
myths and facts
www.refugeecouncil.org.uk

Refugee Action
See especially their ‘Is it safe here? Refugee women’s 
experiences in the UK’
www.refugee-action.org.uk

Independent Race and Refugee News Network
Commentary and analysis on refugee news and policy 
development issues
www.irr.org.uk

Institute of Public Policy Research – IPPR
The UK’s leading progressive think tank. See 
especially their asylum fact file and ‘States of Conflict: 
causes and patterns of forced migration to the EU and 
policy responses. Currently research on public opinion 
on asylum due out January 2005.
www.ippr.org.uk

Article 19
The global campaign for free expression. See 
especially their ‘What’s the story? Results from 
research into media coverage of refugees and asylum 
seekers in the UK’
www.article19.org

Amnesty International
For the universal declaration of human rights, 
frequently asked questions and country information
www.amestyinternational.org.uk

Oxfam
For myths and facts; see especially their ‘What men 
and women want: a guide to gender and participation’
www.oxfam.org.uk

Refugee Studies Centre
Academic research on forced migration
www.rsc.ox.ac.uk

PRAXIS
To facilitate the creation of new communities. 
See especially their toolkit for refugee community 
organisation development.
www.praxis.org.uk



This project would not have happened without Comic Relief who funded our work for two years from 2002 and 2004. We thank 
them very much for giving us the opportiunity to try this work in Wales.

This project would not have happened in the way it did without Professor Terry Threadgold, Head of Cardiff School of 
Journalism, Media and Cultural Studies and Helen Buhaenko, Country Programme Manager, UK Poverty Programme, Oxfam 
Cymru. They managed the project and the appointed worker with enthusiasm, energy and brilliant insight particularly around 
understanding the media and the participation of marginalized groups.

Vanessa Bucolli (Asylum Media Co-ordinator) was responsible for project delivery and achieved way above what was hoped for 
at the outset.

Other members of Oxfam and JOMEC whose support and hard work contributed to the success of the project are Audrey 
Bronstein, Wendy Orrells, Richard Jones, Dominic Vickers, Rebecca Wrigley, Judith Chalmers, Sophia Swithern, Sue Smith 
and Julie Stephens.

Members of the Refugee Media Group in Wales who committed themselves wholeheartedly to the project and the writing of 
this report are Anne Hubbard (SOVA), Leona Evans (formerly of DPIA), Rob Webb (Cardiff Council), Tammy Spears (JOMEC), 
Zahid Noor (WRC), David Farnsworth (WRC), Trish Johns (WLACRAS), Eleanor White (Amnesty International Wales), 
Professor Terry Threadgold (JOMEC), Helen Buhaenko (Oxfam) and Vanessa Bucolli (Oxfam).

Other partners who advised and shared their expertise unselfishly were Aled Edwards, Emmy Chater, Aled Singleton, Sara 
Evans, Neil Sullivan, Dr Heaven Crawley, Zafir Behlic, Iveta Bartankova, Zrinka Bralo, Peter Thomas, Sara Buchanan and Terry 
Williams.

We found the Welsh media to be on the whole responsible in their asylum reporting and responsive to new ideas and 
suggestions for improving standards. Particularly we would like to thank the following people for their advice, encouragement 
and commitment to balanced and fair reporting of asylum and the inclusion of refugee voices: Pat English, Lyra Saldanha, Gilly 
Adams, Steve Tucker, Mark Choeke, Peter Slee, Nick Palit, Greg Lewis, Rhidian Thomas, Nicola Heywood Jones, Gail Foley 
and Cathryn Scott.

We are extrememely grateful to the Welsh Assembly Government for their lead on fair play for refugees and asylum seekers 
and particularly to Edwina Hart AM, Minister for Social Justice, whose commitment and empathy is equalled by her ability and 
actions.

The work we have done would have been unsustainable and ineffective without the willing participation of the many refugees 
and asylum seekers  who have joined with us. Our grateful thanks go out to The Central African Association, Cymru Refugee 
and Asylum Seekers Academic Counsel, The Zimbabwean Development and Support Association, The Iranian Community 
Association, The Refugee Women’s Action group, The African Friendship Association, The Kurdish Association and the many 
other individuals it has been our pleasure to work with and get to know – you know who you are!
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